impartial if we also were able to survey those that use a dog sitting app, such as Rover
(rover.com). Second, several questions became unusable after the survey was already sent
out, including the question asking how many dogs the participant owned. This was
important demographic information that was not incorporated in the final analysis. Third,
BringFido officials concluded they would not send a second follow-up email out of fear
of annoying customers, leading to a response rate of only 13.7%. If another email had
been sent out, it is possible there would have been a higher response rate. Fourth, the trip
types used in this study overlapped in their definitions. Someone who took a day trip
could have also classified it as a recreation trip. This means that the answers provided by
respondents were less precise.

This survey data was also collected when the Covid-19 Delta strain was nearing
the end of its course. At the time, there was hope that the pandemic was nearing an end
(Destination Analysts, 2021). Therefore, the participants took the study with an end in
sight. A few months later the Omicron strain surged through the United States, once
again throwing everyone back into the pandemic, effecting travel and all aspects of the
hospitality industry. It is unknown how this may have affected the participants after this

study.

Recommendations for Further Research

Dogs as travelers is a niche tourism market that many businesses have only begun
to understand. Further research is needed to determine what motivates and constraints
dog owners from traveling with their dog. It also needs to be determined whether

constraints of traveling with a dog deter the dog owner from traveling all together. Or
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whether they are simply more likely to travel if they can take their dog. For example,
whether women feel safer when traveling with a dog, and if that affects their decision to

travel.

Surveying pet owners who use a pet sitting app, such as Rover (rover.com), would
likely provide different answers, even though it would still be dog owners. A qualitative
study using interviews would provide valuable information on pet owners travel habits
with their dog. We could determine how they differentiate from those that travel without
dogs. It would also be beneficial to learn where pet owners gather information on where
to travel with their pets. For example, determining whether their decision is influenced

more by social media, news articles, or the opinions of friends and family.

Research done on the health effects to a pet owner from traveling with a dog, both
mentally and physically, could result in an interesting outcome. With that being said,
there are some individuals who are unable to travel without a dog because of their health.
Such is the case with service animals, for example a medical alert dog. There is
extremely little research done on travelers with assistance dogs. Further research is
needed to learn whether these individuals are limited to how they travel and where they
visit as well as to understand their overall experience. It would also be interesting to
conduct studies in which the dogs that travel are the participants instead of the owners.
Through this information, researchers could better understand whether dogs traveling

with their owners receive health benefits.
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A study that correctly represents the demographics of pet owners is also needed.
This study had narrow demographics that did not correctly reflect the pet owner
population in the United States. While this study focused on the United States, there are
pet owners who travel all over the world with their pets. This study applied to worldwide
pet owners would possibly provide different results. Each country has its own regulations
on pet travel, which may make it easier or harder to travel with a pet. It would be helpful
to learn whether tourist destinations that market themselves as pet friendly, such as Bend,

Oregon, have higher tourism numbers because of it.

Traveling with cats is also on the demand side of tourism, though it is less
common than traveling with dogs. There are many influencers on social media that share
their experiences of traveling with their cat. While this is not often done, in the future this
could be a more prominent industry and a lucrative field of study, especially with the
considerable number of households that contain cats and a diversity of service animal
species. There is extremely little, if any, research done on travelers who travel regularly

with cats.

It would be helpful to have a study that creates new social agreement and
travelability dimensions for the traveler’s decision-making process. Since there have been
so many changes in the last 30 years, the questions are outdated. Additionally, creating
pet specific facilitators and inhibitors from those dimensions would be useful and more

relevant for pet travelers.
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Appendix A

Survey Instrument

Q1 How many dog(s) do you currently own?
0 1 2 3 4556 7 8 9 10

Number of dogs you own l

Q2 Do you own an assistance dog?
Yes, a service dog
Yes, a psychiatric dog
Yes, a guide dog or hearing dog
Yes, an emotional support dog

No
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Q3 Do you have a social media account for your dog(s)? Please check all that apply

Yes, Facebook
Yes, Instagram
Yes, Twitter
Yes, other

No

Q4 How many pleasure or personal trips have you taken during the Covid-19 pandemic?
01234567891011121314151617181920

Number of trips l

Q5 How many pleasure or personal trips did you take with your dog(s) during the
Covid-19 pandemic?
01234567 891011121314151617181920

Number of trips '
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Q For the following questions please answer by choosing Never, Sometimes, Often,
and Almost Always, with Sometimes meaning every once in a while and Often
meaning frequently.

Q6 When you traveled during the Covid-19 pandemic, how often did you to take the
following pleasure or personal trips?
Never Sometimes Often Almost Always

Visiting friends
or relatives

Recreation

Day trip

Overnight trip
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Q7 When you traveled with your dog(s) during the Covid-19 pandemic, how often did
you to take in the following pleasure or personal trips?

Never Sometimes Often Almost Always
Visiting friends
or relatives

Recreation

Day trip

Overnight trip

Q8 When you took pleasure or personal trips during the Covid-19 pandemic, how often
did you use these means of transportation to reach your destination?

Never Sometimes Often Almost Always

Your own
vehicle or a
friend or family
members

Rental
Car/Rideshare

Bus

Train

Airplane
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Q9 When you took pleasure or personal trips with your dog(s) during the Covid-19
pandemic, how often did you use these means of transportation to reach your
destination?

Never Sometimes Often Almost Always

Your own
vehicle or a
friend or family
members

Rental
Car/Rideshare

Bus

Train

Airplane

Q10 When you took pleasure or personal trips during the Covid-19 pandemic, how often
did you use these accommodations at your destination?

Never Sometimes Often Almost Always

Hotel

A friend or family
members place

AirBnB or other
vacation rental

Personal
Vacation home

RV/Campground
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Q11 When you took pleasure or personal trips with your dog(s) during the Covid-19
pandemic, how often did you use these accommodations at your destination?

Never Sometimes Often Almost Always

Hotel

A friend or family
members place

AirBnB or other
vacation rental

Personal
Vacation home

RV/Campground

Q12 How many times during the Covid-19 pandemic have you used a pet sitting service
such as Rover?
01234567891011121314151617181920

Click to write Choice 1 '

Q13 How many times during the Covid-19 pandemic have you used a pet travel service
such as BringFido?
01234567891011121314151617181920

Click to write Choice 1 '
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Q14 Please describe times when you do not take your dog(s) on a pleasure or personal

trip during the Covid-19 pandemic

Q15 Pet Attachment

Somewhat
disagree

Strongly
disagree

Owning a
dog has
helped my
health

My dog is
part of the
family

| take my
dog along
when going
on trips

I like my
dog
because
he/she is
loyal to me

disagree nor
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Neither Strongly

agree

Somewhat

agree
agree



Q16 Please rate how strongly you agree or disagree with the following statements when
it comes to traveling with your dog:
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A trip with my
dog will be a
lot of fun

It will cost
more money
to travel with

my dog

A trip with my
dog is
possible only
at certain
times during
each year

Others have
recommended
that | travel
with my dog

Climate is a
major factor in
my decision to
travel with my

dog

| cando a
wide variety of
things with my

dog when |
travel

A trip with my
dog is likely to
enhance my
feeling of well-
being

| can
participate in
outdoor
recreation
activities with
my dog when
| travel.

Strongly
Disagree

Disagree
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Neither
Agree Nor
Disagree

Agree

Strongly
Agree



| will travel
with my dog
because a
friend or
family
member
wants to

Others in my
travel group
with whom |
usually travel
agree with my
choice to
bring my dog
on atrip

A trip with my
dog is likely to
improve
togetherness
with my dog

| want to
travel with my
dog because
that is what
everyone
does

| consider to a
trip with my
dog
challenging

Potential
health
problems in
my dog are a
concern if |
bring them on
atrip

I am likely to
meet many
different
people with
different
interests and
lifestyles
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when | travel
with my dog

Traveling with
my dog is
likely to be a
good way for
me to relax

The time
spent
traveling with
my dog is
longer than
when | travel
without my
dog

It is not
absolutely
safe for me to
travel with my
dog

The attractive
natural
environment
is one of the
major reasons
for traveling
with my dog

Traveling with
a dog is not
something
everyone
would enjoy
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Q17 What do you consider to be the end of the Covid-19 pandemic?

When | am fully vaccinated

When the majority of the population is fully vaccinated

When everyone is fully vaccinated

Other

Q18 If you answered other, what do you consider the end of the Covid-19 pandemic?

Q19 How likely are you to take the following types of pleasure or personal trips after the
Covid-19 pandemic?
Extremely
Unlikely

Extremely

Unlikely Neutral Likely Likely

Visiting
friends or
relatives

Recreation

Day Trip

Overnight
trip
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Q20 How likely are you to take the following types of pleasure or personal trips with
your dog(s) after the Covid-19 pandemic?

Extremely
Unlikely

Extremely

Unlikely Neutral Likely Likely

Visiting
friends or
relatives

Recreation

Day Trip

Overnight
trip

Q21 How likely are you to use these means of transportation to reach your destination
for pleasure or personal trips after the Covid-19 pandemic?

Extremely
Unlikely

Extremely

Unlikely Neutral Likely Likely

Your own
vehicle or a
friend or
family
members

Rental
Car/Rideshare

Bus

Train

Airplane

91



Q22 How likely are you to use these means of transportation to reach your destination
for pleasure or personal trips with your dog(s) after the Covid-19 pandemic?

Extremely
Unlikely

Extremely

Unlikely Neutral Likely Likely

Your own
vehicle or a
friend or
family
members

Rental
Car/Rideshare

Bus

Train

Airplane
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Q23 How likely are you to use these accommodations at your destination for pleasure or
personal trips after the Covid-19 pandemic?

Extremely : . Extremely
Unlikely Unlikely Neutral Likely Likely
Hotel
A friend or
family members
place

AirBnB or other
vacation rental

Personal
Vacation home

RV/Campground

Q24 How likely are you to use these accommodations at your destination for pleasure or
personal trips with your dog(s) after the Covid-19 pandemic?

Extremely . . Extremely
Unlikely Unlikely Neutral Likely Likely
Hotel
A friend or
family members
place

AirBnB or other
vacation rental

Personal
Vacation home

RV/Campground
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Q25 Please describe times when you will not take your dog(s) on a pleasure or personal
trip after the Covid-19 pandemic

Q26 Please rate how strong of a positive or negative effect the Covid-19 pandemic has
had on you for the following questions. An example of a positive effect is traveling more
often while an example of a negative effect would be traveling less often.
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The Covid-19
pandemic has
had
(a) on
how often | take
pleasure or
personal trips

The Covid-19
pandemic has
had
(a) on
the length of my
trip when | take
a pleasure or
personal trip

The Covid-19
pandemic has
had

€Y

on where | travel
when | take a
pleasure or
personal trip

The Covid-19
pandemic has
had
(a) on
how I travel
when | take a
personal or
pleasure trip (ex:
car, plane)

The Covid-19
pandemic has
had
(a) on
what

accommodations

| stay at when |
take a pleasure
or personal trip

Strong
Negative
Effect

Negative
Effect
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No Effect

Positive
Effect

Strong
Positive
Effect



(ex: hotel, RV)

The Covid-19
pandemic has
had
@__ on
who | travel with
when | take a
personal or
pleasure trip

The Covid-19
pandemic has
had
(@______on
what activities |
partake in when
| take a pleasure
or personal trip
(ex: hiking,
tours)

The Covid-19
pandemic has
had
(a) on
how often | take
pleasure or
personal trips
with my dog

The Covid-19
pandemic has
had
(a) on
the length of my
trip with my dog
when | take a
pleasure or
personal trip

The Covid-19
pandemic has
had
@
on where | travel
with my dog
when | take a
pleasure or
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personal trip

The Covid-19
pandemic has
had
(@) on
how | travel with
my dog when |
take a personal
or pleasure trip
(ex: car, plane)

The Covid-19
pandemic has
had
(a) on
what
accommodations
| stay at with my
dog when | take
a pleasure or
personal trip (ex:
hotel, RV)

The Covid-19
pandemic has
had
@) on
who | travel with
when | take a
personal or
pleasure trip
with my dog

The Covid-19
pandemic has
had
(@) on
what activities |
partake in with
my dog when |
take a pleasure
or personal trip
(ex: hiking,
tours)

The Covid-19
pandemic has
had (a)
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on my level of
attachment to
my dog

Q27 What is your age?

Under 18

18-24

25-34

35-44

45-54

55-64

65 and over

Prefer Not to Answer
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Q28 To which gender do you most identify?

Female

Male

Other

Prefer Not to Answer

Q29 What is your marital status?

Single (Never married)

Married, or in a domestic partnership

Widowed

Divorced

Separated

Prefer Not to Answer

Q30 Are you of Hispanic, Latino, or of Spanish origin?
Yes
No

Prefer Not to Answer
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Q31 How would you describe yourself?

American Indian or Alaska Native

Asian

Black or African American

Native Hawaiian or Other Pacific Islander

White

Prefer Not to Answer

100



Q32 What is the highest level of education that you have completed?

Less than a high school diploma

High school degree or equivalent (e.g., GED)

Some college, no degree

Associates Degree

Bachelor’s Degree

Master's Degree

Professional Degree

Doctorate

Technical Degree

Prefer Not to Answer

Q33 What is your zip code?
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Q34 What is your annual household income?

Less than $20,000

$20,000-$34,999

$35,000- $49,999

$50,000-$74,999

$75,000-$99,999

Over $99,999

Prefer Not to Answer
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Appendix B

IRB Approval Letter

@2 RESEARCH

To: William C Norman
Re: Clemson IRB Number: IRB2021-0214
Exempt Category D2
Determination Date:  05-Oct-2021
Funding Sponsor: NA
Project Title: COVID-19 AND CANINE TRAVELERS: DETERMINING LIKELIHCOD TO TRAVEL WITH DOGS DURING AND AFTER THE COVID-19 PANDEMIC

The Office of Research Compliance determined that the proposad activities involving human participants meet the criteria for exempt review under 45 CFR 46.104(d).
Principal Investigator (PI) Responsibilities: The PI the responsibilities for the protection of human subjects as outlined m the Principal Investigator’s Responsibilities guidance.

Non-Clemson Affiliated Collaboraters: This determination oaly covers Clemson affiliated researchers on the study. External collaborators will bave to consult with their respective
institution’s IRB office to determine what is required for their role on the project.

Progress Report: A progress report is not required. Exempt determinations do not bave to be renewed or extended.

Modifications: In general, investizators are not requirad to submit changes to the Clemson University’s IRB office once a research study is designated as exempt as long as those changes do
not affect the exempt category or criteria for exempt determination (changing from exempt status to expedited or fiull review, changing exempt category) or that may substantially change the
focus of the research study such as a change in hypothesis or study design.

If you plan to make changes to your study. pleass submit an amendment request to the IRB office. All changes must be reviewed and approved prior to implementation.

New Funding: Notify the IRB office If new funding is received for an active study. IRB review of the new award rmst be completed before new funds can be spent on human research
activities, as the new funding source may bave additional or different requirements.

Reportable Events: Notify the IRB office immediately if there are any mmupamdpmblﬂnsmmlvngnskbmcm complications , adverse events and/or any complaints from
research participants by submitting the reportable event form within InfoEd.

Study Personnel Changes: Notify the IRB office if the PI of the study changes. The PI is not required to notify the IRB office of other study personnel changes for exempt detenminations.
The Pl is responsible for maintaining records of personnel changes and appropriate training.

CITI Training: All study p ] are required to complete the CITI human subjects training course.

Non-Clemson Affiliated Sites: A site Jetter is required for off-campus sites. Refer to the zuidance on research site/permission letters for more information. An ammendment is reguired to add
additional sites to the study.

International Research: Clemson's approval is based on U.S. human subjects protections rezulations and Clemson University human subjects protection policies. Researchers should become
familiar with all pertinent information about local human subjects protection regulations and requirements when conducting ressarch in countries other than the United States. We encourage
you to discuss with your local contacts any possible human subjects research requirements that are specific to your research site, to comply with those requirements and to inform Clemsoa’s
IRB office of those requirements so we can better help other researchers prepare for international research in the future.

New IRB Application: A new application is required if the study remains open for more than 5 years after the initial determination.

Closure: Notify the IRB office when the study can be closed or if the PI leaves the university. Closure indicates that research activities with human subjects are no longer ongoing, have
mppedndmcomplemmmmmcmmmmmmlmguobumgmﬁm:mnhomab«xahvmgpsmmmmm

ion with the individual, obtaining identifiable private information or identifiable biospecimens about a living person, and/or using, stadying, analyzing, or generating identifiable
mvmmﬁwmmuldmnﬁb&hwlmahvmgm

Contact Information: Please contact the IRB office at IRB@ clemson 2dy or visit our webpage if you have guestions.

Clemson University's IRB s commutted to facilitating ethical research and protecting the rights of human subjects. All research involving human participants must maimtain an ethically
appropriate standard, which serves to protect the rights and welfare of the participants. This involves obtaining informed consent and maintaming confidentiality of data.

Institutional Review Board
Office of Research Compliance
Clemson University
5://wwrw.clemson. edu Tesearch/c sance/ird/

IRB Number: IRB00000481
FWA Number: FWA00004497
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Appendix C

BringFido Emails

Appendix C1: BringFido Participant Recruitment Letter

Email Subject: Pet Travel - We want to hear from you!

Email Body:

Thanks for being a valued member of the BringFido community. We have a quick favor to ask. Angela Rowan is a student at Clemson University, pursuing her masters degree
in travel and tourism. As part of her thesis, she is conducting a survey of pet owners. We'd be grateful for your participation. The survey takes just a few minutes to complete
and will support research efforts in the area of pet travel.

[Survey Link]

As an extra thanks for participating, we invite you to use gift code "SURVEY" to save $10 on your next pet-friendly hotel booking on BringFido.com.

Happy Travels,

Jason

Appendix C2: BringFido Follow Up Letter

Email Subject: Pet Travel Survey - We love your input!

Email Body:

Thank you for your completion of Angela Rowan's pet travel survey. If you have not yet completed the survey, we would greatly appreciate it if you took a few minutes to do so.
Angela Rowan is a student at Clemson University, pursuing her masters degree in travel and tourism. As part of her thesis, she is conducting a survey of pet owners. We'd be
grateful for your participation. The survey takes just a few minutes to complete and will support research efforts in the area of pet travel.

https:i/clemson.cal. qualtrics com/jfe/form/SV_7396EXPFsWTT1gW

As an extra thanks for participating, we invite you to use gift code "SURVEY" to save $10 on your next pet-friendly hotel booking on BringFido.com.
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Appendix D

Frequency Tables

Appendix D1: Pet Attachment Item Frequency Table

Pet Attachment - My dog is part of the family

Cumulative
Frequency Percent  Valid Percent Percent
Valid Strongly disagree 6 v 2.4 2.4 2.4 _
Somrewhatargree 2 , 8 .8 3.2
Strongly agree 239 96.8 96.8 100.0
Total 247 100.0 100.0
Appendix D2: Needs Satisfaction Frequency Tables
Q16_1_Recoded
Cumulative
Frequency Percent  Valid Percent Percent
Valid  1.00 4 16 1.6 1.6
2.00 3 1.2 1.2 2.8
3.00 17 69 69 07
4.00 73 29.6 29.6 39.3
5.00 150 60.7 60.7 100.0

Total 247 100.0 100.0
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Q16_7_Recoded

Cumulative
Frequency  Percent  Valid Percent Percent
Valid  1.00 27| 8 | 8 8
200 7| 28 28 36
300 26 105 105 142
it Byl Al a4 | anE
500 127 514 514 100.0
Total 247 100.0 100.0
Q16_8_Recoded
Cumulative
' Frequency Percent  Valid Percent Percent
Valid  1.00 T | 4 | 4 | 4
200 8 32 32 3.6
3.00 19 .7 | 7 | 13
40 107 433 433 SAT
500 112 453 453 1000
Total 247 100.0 100.0
Q16_13_Recoded
Cumulative
Frequency  Percent  Valid Percent Percent
Valid 1.00 26 105 105 10.5
2.00 63 255 255 36.0
3.00 65 26.3 26.3 62.3
400 0 %4 364 9858
5.00 3 1:2¢ | 1.2 | 100.0
Total 247 100.0 100.0
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Appendix D3: Social Agreement Item Frequency Table

Q16_11_Recoded

Cumulative
Frequency Percent  Valid Percent Percent
Valid  2.00 3 1.2 1.2 1.2
3.00 18 7.3 7.3 8.5
4.00 78 31.6 31.6 40.1
5.00 148 59.9 5.9 100.0
Total 247 100.0 100.0

Appendix D4: Control Variable Frequency Tables

When you traveled with your dog(s) during the Covid-19
pandemic, how often did you to take in the following pleasure or
personal trips? - Visiting friends or relatives

Cumulative
Frequency Percent  Valid Percent Percent
Valid  Never 64 259 259 259
Sometimes 93 37.7 37.7 63.6
Often 29 11.7 1.7 75.3
Almost Always 61 247 247 100.0
Total 247 100.0 100.0

When you traveled with your dog(s) during the Covid-19
pandemic, how often did you to take in the following pleasure or
personal trips? - Recreation

Cumulative
Frequency Percent  Valid Percent Percent
Valid  Never 62 251 25.1 25.1
Sometimes 77 3.2 31.2 56.3
Often 46 18.6 18.6 74.9
Almost Always 62 251 251 100.0
Total 247 100.0 100.0
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When you traveled with your dog(s) during the Covid-19
pandemic, how often did you to take in the following pleasure or
personal trips? - Day trip

Cumulative

Frequency Percent  Valid Percent Percent

Valid  Never 66 26.7 26.7 26.7
Sometimes 83 336 336 60.3

Often 52 211 211 81.4
Almost Always 46 18.6 18.6 100.0 7

Total 247 100.0 100.0

When you traveled with your dog(s) during the Covid-19
pandemic, how often did you to take in the following pleasure or
personal trips? - Overnight trip

Cumulative
Frequency Percent  Valid Percent Percent
Valid  Never 44 17.8 17.8 17.8
Sometimes 91 36.8 36.8 54.7
Often 41 16.6 16.6 7.3
Almost Always 71 28.7 28.7 100.0

Total 247 100.0 100.0
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Appendix D5: Dependent Variable Frequency Tables

How likely are you to take the following types of pleasure or
personal trips with your dog(s) after the Covid-19 pandemic? -
Visiting friends or relatives

Cumulative
Frequency Percent  Valid Percent Percent
Valid Extremely Unlikely 7 2.8 2.8 2.8
Unlikely 11 4.5 45 7.3
Neutral 19 77 | 7.7 15.0
Likely 68 27.5 275 425
Extremely Likely 142 57.5 57.5 100.0

Total 247 100.0 100.0

How likely are you to take the following types of pleasure or
personal trips with your dog(s) after the Covid-19 pandemic? -

Recreation

Cumulative
Frequency Percent  Valid Percent Percent
Valid Extremely Unlikely 4 1.6 1.6 1.6
Unlikely 7 2.8 2.8 45
Neutral 19 77 | 7.7 121
Likely 69 27.9 27.9 401
Extremely Likely 148 59.9 59.9 100.0

Total 247 100.0 100.0

109



How likely are you to take the following types of pleasure or
personal trips with your dog(s) after the Covid-19 pandemic? - Day

Trip
Cumulative
Frequency Percent  Valid Percent Percent
Valid Extremely Unlikely 3 1.2 1.2 1.2
Unlikely 5 2.0 2.0 3.2
Neutral 13 53 53 85
Likely 58 235 235 32.0
Extremely Likely 168 68.0 68.0 100.0
Total 247 100.0 100.0

How likely are you to take the following types of pleasure or
personal trips with your dog(s) after the Covid-19 pandemic? -

Overnight trip
Cumulative
Frequency Percent  Valid Percent Percent

Valid Extremely Unlikely 4 1.6 1.6 1.6

Unlikely 3 1.2 1.2 2.8

Neutral 17 69 6.9 07

Likely 72 291 291 38.9

Extremely Likely 151 61.1 61.1 100.0

Total 247 100.0 100.0
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